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Advertisement 1 (Analysis) 

 

Watch 

 

Company Casio 

 

Target Audience Teenagers 

 

Graphics (Pictures) There are 4 different models of watches which are prominent in centre of 

page. The background is a scene of explosion. The explosion emphasis that 

the watches of ‘G-Shock’ are shock resistant. The fire of the explosion is gold 

in colour, it matches the slogan ‘Time for Gold’. A QR Code is placed at the 

bottom of the advertisement, so that interested users can look for more 

information by scanning the QR Code using their smartphones. 

 

Copy (Writing) The font used for the writing is thick. The series G-Shock is especially large 

for emphasis. 

 

Strategies Brand Appeal: 

The brand Casio is very famous for watches. It attracts people to buy the 

product when they see the brand. It only tells the people that the brand has 

new product. 

 

Reaction to Advertisement This advertisement draws my attention. It also attracts me to buy their 

watches. 

 



 Advertisement 1 (Picture) 

  



Advertisement 2 (Analysis) 

 

Product Airline 

 

Company Delta 

 

Target Audience People who will go to Seattle 

 

Graphics (Pictures) The logo of the company is rotated at 45°, it looks like an aeroplane flying to 

the top of the tower. The tower on the right is very special. It is the Space 

Needle Observation Tower, which is a famous landmark of Seattle. It attracts 

people to go to Seattle. The background is gray in colour, it makes the 

viewers feel comfortable. 

 

Copy (Writing) The font used for the writing is thin. The font size at the top is large while it is 

small at the bottom. It attracts customers with the price of HKD$1,380 by 

using larger font size.  

 

Strategies Ordinary-person Appeal: 

Make the passenger think that they will get a discount if they take the airline 

of the company. 

 

Reaction to Advertisement This advertisement is quite attractive, but it is useless for me because I don’t 

need to go to Seattle. 

 

 

  



Advertisement 2 (Picture) 

  



Advertisement 3 (Analysis) 

 

Product Broadband Service 

 

Company Hong Kong Broadband Network (HKBN) 

 

Target Audience People and companies that will use broadband service 

 

Graphics (Pictures) There are 4 hands which is prominent at the centre of the page. Two hands 

representing the broadband company are blue in colour, which matches the 

colour of the company logo. While another two hands representing the 

customers are white in colour. Two pairs of little fingers are entwining each 

other to pinky swear, it shows the promise of providing a 14-day cooling-off 

period from the broadband company to the customers. The tick is quite 

attractive because it is orange in colour and part of it is out of the grid. A QR 

Code is placed at the bottom of the advertisement, so that interested users 

can look for more information by scanning the QR Code using their 

smartphones. 

 

Copy (Writing) The font used for the writing is like a steep slope instead of horizontal. The 

slogan ‘Our dual commitment to service excellence’ is especially large for 

emphasis. There are also some words on the hands which are ‘Business 

Broadband’ and ‘Home Broadband’. It is written along the hands which is 

quite interesting. 

 

Strategies Novelty: 

Claiming that they have 14-day cooling-off period for the broadband service 

after contract signing or installation, which is different from other local 

broadband providers. 

 

Reaction to Advertisement This advertisement is very impressive, but it doesn’t make me want to join 

their broadband service plan. I think the 14-day cooling-off period is only a 

gimmick. My concern is whether they have good service and cheaper price. 

 

 

  



Advertisement 3 (Picture) 


